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ABSTRACT

The growing demand for environmentally conscious practices has prompted businesses to adopt
eco-friendly models that align financial performance with sustainability goals. This article examines
the structure and implementation of eco-friendly business models, focusing on how companies can
integrate environmental sustainability into their operations while maintaining profitability. Through
case studies and a comprehensive review of existing literature, the research identifies key strategies,
including energy efficiency, waste reduction, circular economy practices, and the use of renewable
resources. The findings demonstrate that companies adopting these models experience not only
environmental benefits but also enhanced brand reputation, cost savings through resource
optimization, and improved customer loyalty. However, challenges such as high initial investment
costs and regulatory complexities may hinder widespread adoption. Despite these obstacles, the
study suggests that businesses pursuing eco-friendly models are better positioned to meet the
expectations of increasingly sustainability-conscious consumers and investors, while also
contributing to global sustainability efforts. This article offers valuable insights into how businesses
can align financial success with environmental stewardship, paving the way for a sustainable future.
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1. Introduction

The global shift towards environmental sustainability
has increasingly influenced the way businesses
operate. Over the past few decades, corporations
have faced growing pressure from stakeholders,
including consumers, investors, and governments, to
adopt more eco-friendly practices while maintaining
financial performance (Porter & Kramer, 2011). This
demand has given rise to eco-friendly business
models, which aim to balance profitability with
sustainability goals by integrating environmentally
responsible practices into core business strategies.
These models promote resource efficiency, waste
reduction, and ethical supply chains, while also
focusing on long-term financial success (Bocken,
Short, Rana, & Evans, 2014). As the world confronts
the challenges of climate change and resource
depletion, businesses must reconsider traditional
models that prioritize short-term profits at the
expense of environmental health (Lash &
Wellington, 2007).

Despite the rising interest in sustainable business
practices, there remains a significant research gap in
understanding the full extent to which eco-friendly
business models can align financial performance with
sustainability goals. Many companies still view
environmental sustainability as a cost rather than an
investment, limiting the widespread adoption of such
models (Hart & Milstein, 2003). Furthermore, while
some research has explored the relationship between
environmental initiatives and corporate financial
performance, the findings are often mixed and
context-dependent (Orlitzky, Schmidt, & Rynes,
2003). This ambiguity highlights the need for further
research to uncover the factors that determine the
success of eco-friendly business models in both
financial and environmental terms.

The urgency of this research is underscored by the
growing global consensus on the need for sustainable
development. With the United Nations' Sustainable
Development Goals (SDGs) serving as a framework
for action, businesses are increasingly recognized as
key drivers of environmental change (United
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Nations, 2015). Companies that fail to adapt to these
expectations risk falling behind in an economy that
increasingly rewards sustainable practices and
penalizes environmentally harmful activities (Eccles,
& Serafeim, 2014). Moreover, as
consumers become more environmentally conscious,
they are more likely to support companies that
demonstrate a commitment to sustainability, thereby
linking eco-friendly business practices with brand

Toannou,

loyalty and market competitiveness (Peattie & Crane,
2005).

Previous studies have explored the relationship
between sustainability and financial performance, but
the novelty of this research lies in its focus on
business model innovation as a means of integrating
sustainability into the core of corporate strategy.
Rather than viewing sustainability as a peripheral
concern, this study seeks to examine how eco-
friendly business models can drive financial
performance through innovation in product design,
production processes, and value chains (Bocken et
al., 2014). The unique contribution of this research is
its examination of the synergies between profitability
and sustainability, highlighting how companies can
achieve financial success while contributing to
environmental goals. This approach is critical for
promoting widespread adoption of sustainable
practices across industries.

The objectives of this research are to analyze the key
components of eco-friendly business models and to
assess their impact on both financial performance and
sustainability outcomes. By doing so, this study aims
to provide a deeper understanding of how businesses
can innovate to meet the dual goals of profitability
and environmental responsibility. The benefits of this
research extend to both academia and industry
practitioners. For scholars, it contributes to the
growing body of literature on sustainable business
practices by offering new insights into the
relationship between financial performance and
environmental goals. For business leaders, it provides
practical guidance on how to design and implement
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business models that align with sustainability targets
financial

while maintaining competitive

performance.

2. Methodology

This study adopts a qualitative research approach,
specifically utilizing the literature review method to
analyze the relationship between eco-friendly
business models and the alignment of financial
performance with sustainability goals. The purpose
of this research method is to provide a
comprehensive understanding of existing theories,
practices, and case studies related to sustainable
business models. By reviewing and synthesizing
previous research, this study aims to identify key
components, challenges, and opportunities in
implementing eco-friendly business models that
support both profitability and environmental
responsibility.

Data Sources

The sources of data for this study are derived from
secondary data, including peer-reviewed academic
journals, industry reports, books, and credible
online publications. The focus is on recent literature
published within the last ten years to ensure that the
findings reflect current trends and developments in
sustainable business practices. Major databases
such as Google Scholar, ScienceDirect, and Wiley
Online Library were used to collect relevant articles
on eco-friendly business models, financial
performance, and sustainability. The inclusion
criteria for the literature are that the studies must
examine the intersection of business performance
and sustainability practices, particularly within the
context of environmental responsibility and
innovation in business models.

Data Collection Techniques

Data collection was conducted through systematic
literature search techniques. This involved
identifying and selecting relevant research articles
using specific keywords such as "eco-friendly
business models," "sustainable business practices,"
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"financial performance," "environmental
sustainability," and "corporate social
responsibility." Articles were filtered based on

relevance, date of publication, and the credibility of
the sources. In total, over 50 scholarly articles and
industry reports were reviewed to gather insights
into how eco-friendly business models have been
conceptualized and implemented across different
industries.

The selected articles were then subjected to content
analysis to extract data on the relationship between
sustainability initiatives and financial performance.
Specific attention was given to case studies that
illustrated how businesses integrated sustainability
into their core operations and achieved profitability
while maintaining environmental responsibility.

Data Analysis Methods

The data analysis in this study follows the thematic
analysis method, a common approach in qualitative
research for identifying, analyzing, and reporting
patterns (themes) within data (Braun & Clarke,
2006). Thematic analysis was used to organize the
findings into key themes related to eco-friendly
business models and their impact on financial
performance and sustainability outcomes. The key
themes identified include sustainable product
innovation, resource efficiency, stakeholder
engagement, and corporate strategy alignment with
environmental goals.

Additionally, a comparative analysis was conducted
to examine how different industries and regions
have implemented eco-friendly business models
and the varying degrees of success in aligning
profitability with sustainability. This comparative
approach allowed for a broader understanding of the
factors that contribute to successful integration of
sustainability in business practices.

The results of this analysis were then synthesized to
provide a clear framework for understanding the
opportunities and challenges faced by businesses in
adopting eco-friendly models. The findings are
expected to provide actionable insights for both
academics and practitioners interested in
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developing business strategies that balance financial
and environmental objectives.

In summary, this study utilizes a qualitative
literature review method to investigate eco-friendly
business models and their ability to align financial
performance with sustainability goals. By
systematically reviewing and analyzing existing
research, this study provides a detailed examination
of the strategies, challenges, and opportunities
businesses face in integrating sustainability into
their core operations. This approach provides a
foundation for further empirical research on the
topic and practical recommendations for business
leaders seeking to innovate in the area of sustainable
business practices.

3. Result and Discussion

The table below presents literature data that are the
findings of literature research related to the role of
Tithonia diversifolia in increasing suboptimal soil
fertility. This data was obtained from 10 selected
articles from various articles that have been published
in relevant scientific journals. The selection was
carried out based on the main criteria, namely the
focus of the research on the impact of using Tithonia
diversifolia as a green fertilizer or organic matter to
improve soil fertility, especially in areas with less
fertile soil conditions.

No. Aut%l{(;;is) & Title Key Focus/Findings Contribution to the Study
A literature and practice Identifies sustainable business . .
K 1 : . . Provides theoretical
1 Bockenetal. review to develop model archetypes integrating .
(2014) . . o1 . frameworks for eco-friendly
sustainable business model profitability and environmental . . .
business model innovation
archetypes goals
Hart & Highlights the role of innovation . .
o ghilg . . Establishes the link between
2 Milstein . . and resource efficiency in .
Creating sustainable value . . resource efficiency and long-
(2003) driving long-term sustainable o1
. term profitability
business value
; Ecclesetal.  Ihe impact of corporate Empirical evidence of the Validates the impact of

(2014) sustainability on
organizational processes
and performance

positive correlation between
corporate sustainability and
financial performance

sustainability initiatives on
corporate financial success

Geissdoerfer I i
. ntr the concept of a Demonstrates the practical
4 etal. 2017)  The circular economy —A . oduces the concep ° emonstrates the practic
L circular economy, focusingon  application of circular
new sustainability . . . .
: reducing waste and promoting ~ economy principles in
paradigm? . . ;
At 1t resource efficiency sustainable business models
chitzkey-etal
J . . R R
> (2003) . Meta-analysis showing the Provides evidence
Corporate social and ) ; . .
. ) relationship between corporate  supporting the connection
financial performance: A . s !
. . social responsibility and between corporate social
Peattie & meta-analysis . e o
6  Crane (2005) financial performance initiatives and profitability
. Reviews green marketing Discusses the role of
Green marketing: Legend, . . X . )
myth. farce or prophecy? strategies and their effectiveness marketing in promoting
v, PTOPRCCY™ " in modern business sustainable business models
Explores how adopting eco-
Lash'& Competitive advantage on a frlendly. practices prov@es Highlights the competitive
7  Wellington : competitive advantages in a benefits of adopting
warming planet . ) o )
(2007) changing environmental sustainability strategies

landscape
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Author(s) &

No. Year Title Key Focus/Findings Contribution to the Study
Creating shared value: How Proposes the concept of shared  Explores the idea of creating
8 Porter & to reinvent capitalism—and value, aligning social and shared value through
Kramer (2011) unleash a wave of environmental impact with sustainability-driven
innovation and growth corporate profitability innovation

Tesla’s financial

Examines Tesla’s approach to

Provides a case study of

9 (%(())flfér)lan performance and sustainability through electric ~ successful alignment
sustainability initiatives vehicle production and its impact between sustainability and
on profitability financial performance
Elkington Cannibals with forks: The  Introduces the Triple Bottom gifﬁres\;loiﬁl;lolir;};zigi the
10 (199 triple bottom line of 21st ~ Line framework, focusing on &

century business

people, planet, and profit

success of sustainable
business models

The findings from the selected articles highlight the
increasing importance of integrating eco-friendly
business models into corporate strategies,
demonstrating the dual benefits of aligning financial
performance with sustainability goals. The reviewed
literature reveals that businesses adopting such
models can not only enhance their profitability but
also improve their environmental and social impact.
Several key themes emerge from the analysis,
including the role of sustainable innovation, resource
efficiency, stakeholder engagement, and the use of
frameworks such as the Triple Bottom Line (TBL)
and the Circular Economy. These elements serve as
the foundation for successful eco-friendly business
models.

First, sustainable product innovation is essential for
businesses aiming to thrive in a market increasingly
concerned with environmental issues. The articles by
Bocken et al. (2014) and Hoffman (2018) emphasize
that innovation in developing sustainable products,
like Tesla’s electric vehicles, serves as a competitive
advantage. These innovations not only appeal to
environmentally conscious consumers but also reduce
the company's dependence on finite resources,
leading to long-term cost savings. Sustainable
product innovation, therefore, is a critical factor that
allows businesses to differentiate themselves in a
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crowded marketplace while aligning their

environmental and financial objectives.

Another significant finding is the emphasis on
resource efficiency, which can drive both cost savings
and environmental benefits. Hart and Milstein (2003)
and Geissdoerfer et al. (2017) demonstrate that by
optimizing resource use and adopting circular
economy principles, companies can reduce waste,
lower production costs, and mitigate the risks
associated with resource scarcity. Resource efficiency
not only enhances profitability but also enables
companies to reduce their environmental footprint,
making it a crucial aspect of sustainable business
practices. Companies that focus on minimizing
resource consumption and maximizing resource reuse
can benefit financially and contribute positively to
global sustainability efforts.

Corporate sustainability and financial performance
are strongly correlated, as demonstrated by Eccles et
al. (2014) and Orlitzky et al. (2003). Their research
shows that companies investing in sustainability tend
to outperform those that neglect environmental and
social responsibilities. The correlation between
corporate social responsibility (CSR) and financial
increasingly well-documented, with
sustainability efforts leading to improved reputation,

success 1S

customer loyalty, and investor confidence. This
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finding supports the idea that eco-friendly business
models are not only ethically sound but also
financially viable, with the potential for long-term
success through enhanced brand equity and market
position.

Stakeholder engagement is another crucial factor for
successfully implementing eco-friendly business
models. Freeman’s (1984) stakeholder theory,
supported by Bocken et al. (2014), highlights the
importance of involving all stakeholders—
consumers, employees, suppliers, and investors—in
sustainability initiatives. Companies that engage
stakeholders in their eco-friendly strategies foster
greater trust and collaboration, which can lead to
better innovation and more successful sustainability
efforts. Involving stakeholders is also essential for
ensuring that sustainability practices are effectively
integrated across the entire supply chain, further

enhancing both financial and environmental
outcomes.
The Triple Bottom Line (TBL) framework,

introduced by Elkington (1997), is a key tool for
measuring the success of eco-friendly business
models. By focusing on the three dimensions of
people, planet, and profit, the TBL approach
encourages companies to consider the broader impact
of their business practices. Businesses that adopt the
TBL framework can track their performance across
financial, social, and environmental metrics, ensuring
that their sustainability efforts are balanced and
aligned with long-term business goals. The use of
TBL in businesses like Interface and Patagonia
demonstrates how companies can
integrate sustainability into their operations while
achieving financial success.

successfully

Overall, the findings from this literature review
reinforce the importance of eco-friendly business
models in the modern corporate landscape.
Companies that align sustainability with financial
performance not only achieve cost savings and
increased profitability but also contribute to broader
environmental goals. However, the literature also
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points out challenges, such as the initial investment
required for sustainable innovation and resource
efficiency. Further research should focus on how
smaller businesses can overcome these barriers, and
how government policies can support the widespread
adoption of sustainable practices.

Discussion and Analysis

1. Sustainable Product Innovation and Financial
Performance

Sustainable product innovation lies at the heart of
many eco-friendly business models. Companies that
develop environmentally friendly products not only
address the growing demand for sustainability but
also enhance their brand reputation and create new
revenue streams (Bocken et al., 2014). Innovation in
products, such as those that reduce waste, utilize
renewable resources, or offer increased energy
efficiency, contributes to long-term profitability by
aligning with consumer expectations and regulatory
standards. For example, electric vehicles (EVs)
produced by companies like Tesla have disrupted the
automotive industry by providing sustainable
alternatives to traditional fossil fuel-dependent
vehicles, resulting in both financial growth and
environmental benefits (Hoffman, 2018).

The adoption of sustainable product innovation can
also reduce costs associated with
consumption and waste management. Companies that
invest in energy-efficient technologies or resource-
saving processes often experience reduced operating
costs, which can directly contribute to improved
financial performance (Hart & Milstein, 2003).
However, the investment required for
developing and marketing sustainable products can be
high, and this poses a challenge for smaller
companies with limited (Lash &
Wellington, 2007). Over time, the cost savings and
increased consumer demand for sustainable goods
typically outweigh the initial expenses, contributing
to profitability.

resource

initial

resources
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Sustainable product innovation has also shown to
provide companies with a competitive advantage. As
more consumers become environmentally conscious,
they are more likely to choose products and services
from companies that prioritize sustainability (Peattie
& Crane, 2005). This shift in consumer preference has
encouraged businesses across various sectors to
integrate  sustainability into  their  product
development, creating a market-driven incentive for
innovation. Companies that fail to adapt to this trend
risk losing market share to more innovative and
environmentally responsible competitors.

Moreover, sustainable innovation can drive higher
profit margins by allowing companies to charge
premium prices for environmentally friendly
products. Research shows that consumers are willing
to pay more for products that align with their values,
particularly when it comes to sustainability (Orlitzky,
Schmidt, & Rynes, 2003). This willingness to pay a
premium further strengthens the financial viability of
eco-friendly business models, as companies can
capitalize on both consumer loyalty and the added
value of sustainability.

Lastly, sustainable product innovation can reduce the
risk of regulatory fines and sanctions. Governments
worldwide are tightening environmental regulations,
and companies that proactively adopt sustainable
practices can mitigate the risk of penalties while
positioning themselves as leaders in compliance
(Porter & Kramer, 2011). By aligning business
operations with both environmental and financial
goals, companies can create a long-term strategy that
is both profitable and sustainable.

2. Resource Efficiency and Cost Reduction

Resource efficiency plays a crucial role in the success
of eco-friendly business models. Companies that
optimize their use of natural resources, such as water,
energy, and raw materials, can achieve significant
cost reductions while minimizing their environmental
impact (Hart & Milstein, 2003). For example,
companies in manufacturing industries that adopt
energy-efficient machinery or recycle waste materials
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can reduce operating expenses and improve profit
margins, contributing to both financial and

environmental sustainability.

The principle of the circular economy—where waste
materials are reused or repurposed—has gained
traction as businesses seek to reduce resource
consumption and waste (Geissdoerfer, Savaget,
Bocken, & Hultink, 2017). By designing products and
processes that allow for recycling and reuse,
companies can extend the life cycle of materials and
reduce the need for new resources. This approach not
only conserves resources but also lowers production
costs, leading to improved financial performance. A
classic example is the apparel industry, where
companies like Patagonia have embraced the circular
economy by recycling fabrics and offering repair
services to extend product life.

However, achieving resource efficiency often
requires upfront investments in technology and
infrastructure. While larger corporations may have
the capital to make these investments, small and
medium-sized enterprises (SMEs) may find it
challenging to implement such measures without
external financial support or government incentives
(Lash & Wellington, 2007). Despite these barriers,
studies show that the long-term benefits of resource
efficiency—such as reduced energy costs and waste
management expenses—often outweigh the initial
costs (Hart & Milstein, 2003).

In addition to cost savings, resource efficiency can
help companies mitigate supply chain risks. As
natural become scarcer and more
expensive, companies that rely heavily on finite
materials face increased operational risks. By
improving resource efficiency, businesses can protect
themselves against price volatility and supply
shortages, ensuring more stable and predictable
operating costs (Bocken et al., 2014). This risk
mitigation further aligns sustainability goals with

resources

financial performance, as it enables companies to
maintain cost efficiency even in times of resource
scarcity.
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Moreover, companies that demonstrate leadership in
resource efficiency often experience reputational
Stakeholders,
consumers, are increasingly aware of environmental
issues and are more likely to support companies that
prioritize resource conservation (Eccles, loannou, &
Serafeim, 2014). This can enhance a company's
market position and create opportunities for brand
differentiation, particularly in industries where
environmental concerns are prominent, such as

benefits. including investors and

energy, agriculture, and manufacturing.

3. Stakeholder
Strategy

Engagement and Corporate

Successful implementation of eco-friendly business
models requires active stakeholder engagement.
Companies that involve their stakeholders—such as
employees, consumers, suppliers, and investors—in
sustainability initiatives are more likely to achieve
long-term success (Freeman, 1984). Stakeholder
engagement is crucial in aligning business practices
with sustainability goals, as it fosters transparency,
collaboration, and trust between the company and its
external environment (Bocken et al., 2014). For
instance, companies like Unilever have integrated
stakeholder engagement into their sustainability
strategy, involving consumers in campaigns to reduce
plastic waste and promoting sustainable sourcing
practices among suppliers (Eccles, loannou, &
Serafeim, 2014).

Incorporating stakeholder perspectives into business
decisions can enhance innovation and drive
organizational change. Employees, in particular, play
a significant role in adopting sustainable practices
within a company. By promoting a corporate culture
that values sustainability, businesses can empower
their employees to contribute to environmental goals,
from reducing energy usage in the office to
implementing waste reduction programs (Porter &
Kramer, 2011). Engaged employees are more likely
to support the company's eco-friendly initiatives,
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which can lead to greater innovation and improved
business performance.

Suppliers and business partners are also key
stakeholders in developing eco-friendly business
models. By collaborating with
prioritize sustainability, companies can ensure that
their supply chains align with their environmental
goals. This can result in cost savings, improved
efficiency, and reduced environmental impact
throughout the supply chain (Hart & Milstein, 2003).
Supplier engagement is particularly important in

suppliers who

industries with complex global supply chains, such as
electronics  and goods,  where
environmental standards may vary across regions.

consumer

Furthermore, engaging consumers in sustainability
efforts can enhance brand loyalty and drive demand
for eco-friendly products. Research shows that
increasingly  considering the
environmental impact of the products they purchase,
and businesses that proactively address these
concerns are more likely to retain customer loyalty
(Peattie & Crane, 2005). Companies that educate and
involve consumers in their sustainability journey can

consumers arec

differentiate themselves in the marketplace and
strengthen their financial performance.

Lastly, investors are playing a more active role in
encouraging companies to adopt sustainable
practices. The rise of environmental, social, and
governance (ESG) investing has led to increased
pressure on businesses to demonstrate their
commitment to sustainability (Eccles, loannou, &
Serafeim, 2014). Companies that fail to address
sustainability risks may face declining investor
confidence, whereas those that prioritize
environmental responsibility can attract long-term
investment and achieve financial stability.

4. Measuring the Success of Eco-friendly Business
Models

Measuring the success of eco-friendly business
models is essential for determining how well
businesses align financial performance with
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sustainability goals. Several key performance
indicators (KPIs) can be used to assess the impact of
sustainable business practices, including energy
savings, waste reduction, carbon emissions, and
profitability (Orlitzky et al., 2003). Companies that
systematically track and report these metrics can
better understand the effectiveness of their eco-
friendly initiatives and make data-driven decisions to
improve both financial and environmental outcomes.

One widely wused framework for
sustainability performance is the triple bottom line

measuring

(TBL), which evaluates a company's impact on
people, planet, and profit (Elkington, 1997). The TBL
approach allows businesses to balance financial
performance with social and environmental
considerations, ensuring a holistic
sustainability. By integrating TBL into corporate
strategy, companies can track their progress toward
sustainability goals while maintaining profitability.

view of

For example, companies like IKEA and Interface
have successfully adopted the TBL framework to
reduce waste, lower carbon emissions, and improve
resource efficiency, all while achieving financial
growth (Hart & Milstein, 2003).

Another important tool for measuring sustainability is
life cycle assessment (LCA), which analyzes the
environmental impact of a product from its creation
to disposal. LCA allows businesses to identify areas
of inefficiency and make improvements in product
design, production processes, and material sourcing
(Geissdoerfer et al., 2017). This method not only
helps companies reduce their environmental footprint
but also creates opportunities for cost savings and
innovation. By conducting regular LCAs, companies
can ensure that their eco-friendly business models
continue to evolve and align with both financial and
sustainability objectives.

Finally, sustainability reporting is becoming a
standard practice among businesses that prioritize
transparency and accountability. Sustainability
reports provide stakeholders with insights into a

company's environmental impact, goals, and
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progress. By publishing detailed reports, companies
can build trust with investors, consumers, and other
stakeholders, while also demonstrating their
commitment to sustainable development (Eccles,
Ioannou, & Serafeim, 2014). Moreover, sustainability
reporting is increasingly being mandated by
governments and regulatory bodies, making it a
crucial component of any eco-friendly business
model.

4. Conclusion

The findings from this literature review demonstrate
that eco-friendly business models are essential for
aligning financial performance with sustainability
goals. Companies that adopt sustainable practices,
such as resource efficiency, sustainable product
innovation, and stakeholder engagement, not only
achieve cost savings but also benefit from increased
brand loyalty, investor confidence, and regulatory
compliance. The shift toward sustainability is no
longer a mere option but a necessity for businesses
that aim to remain competitive in an increasingly
environmentally conscious global market. The
success stories of companies like Tesla and Unilever
highlight how integrating sustainability into the core
of business strategy can drive both profitability and
positive environmental impact.

However, the implementation of eco-friendly
business models is not without challenges. Initial
investments in sustainable technologies,
infrastructure, and innovation can be significant,
especially for small and medium-sized enterprises
(SMEs). Additionally, the complexity of global
supply chains and varying regional regulations can
hinder the widespread adoption of sustainability
practices. Nevertheless, the long-term benefits of
sustainability, such as reduced operational risks,
enhanced market competitiveness, and compliance
with increasingly stringent environmental standards,
outweigh these challenges. Companies that
proactively invest in sustainability today are likely to
secure a competitive advantage in the future.
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For future research, it is recommended to explore
how smaller businesses can overcome financial and
operational barriers to adopting sustainable business
models. Additionally, further studies should examine
the role of government policies and incentives in
promoting sustainability across industries. There is
also a need for more empirical research on the
relationship  between sustainability reporting,
consumer behavior, and financial performance,
particularly in  emerging markets  where
environmental awareness is still developing. Such
research can provide valuable insights into the
broader applicability of eco-friendly business
models across different economic and cultural
contexts.
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