
This is an open access article under the CC BY License 
(https://creativecommons.org/licenses/by/4.0). 

2247 
 

 

 

Innovative Health Promotion Media to Improve Healthy Living 
Behavior 
 
Atti Yudiernawati1, Pudji Suryani2, Tavip Dwi Wahyuni3 

Poltekkes Kemenkes Malang1,2,3 

Email: atti_yudiernawati@poltekkes-malang.ac.Id, pudjisuryani@gmail.com, tavip_dwi@poltekkes-
malang.ac.id     
 

KEY W O R D S A B S T R A C T 
health promotion, 
innovative media, 
healthy living 
behavior 

This study explores the role of innovative health promotion media in improving healthy 
living behaviors, focusing on the effectiveness of various digital and non-digital tools used 
to educate and influence individuals towards healthier lifestyles. Using a qualitative 
literature review methodology, the study examines existing research and theoretical 
frameworks related to health communication, behavioral change, and media strategies. 
The findings indicate that innovative media such as mobile applications, social media 
platforms, interactive websites, and video content have significantly enhanced the reach 
and engagement of health promotion campaigns. These media tools provide accessible, 
interactive, and personalized content, which can effectively promote healthy behaviors 
such as proper nutrition, physical activity, and hygiene. Additionally, the study discusses 
how the use of visual and interactive elements in health promotion media increases user 
engagement and improves retention of health messages. The review highlights the need 
for continuous innovation in health communication strategies to keep pace with 
technological advancements and societal changes. This paper concludes that leveraging 
innovative health promotion media can substantially contribute to improving public 
health outcomes by fostering sustainable healthy living behaviors across diverse 
populations. 

 
 
INTRODUCTION 

 

Innovative health promotion media have 

emerged as powerful tools in influencing and 

changing health behaviors at both individual 

and community levels(Rais, 2024). Traditional 

methods of health communication, such as 

posters, leaflets, or public service 

announcements, are no longer sufficient on 

their own, particularly in an era dominated by 

digital media and technology(Bolter, 2019). As 

society becomes more reliant on technology, 

health promotion has evolved to incorporate 

innovative media, such as mobile health apps, 

interactive websites, social media campaigns, 

virtual reality (VR) experiences, and 

gamification, to engage people in healthier 

lifestyle choices. These media not only provide 

information but also encourage active 

participation, making the process of adopting 

healthy behaviors more engaging and 

accessible. 

 

The use of innovative health promotion media 

offers numerous advantages, including 

increased reach, real-time feedback, 

personalized content, and the ability to engage 

diverse populations, particularly younger 
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generations who are often harder to reach with 

traditional health campaigns. For example, 

social media platforms such as Instagram, 

Facebook, and Twitter are increasingly being 

used by health organizations to spread 

awareness about physical activity, nutrition, and 

mental health(Mawer et al., 2022). Mobile 

applications offer personalized health advice, 

track users' progress, and provide motivational 

support to help individuals make and sustain 

healthier choices. Virtual reality, on the other 

hand, has been leveraged to create immersive 

experiences that encourage users to adopt 

healthier behaviors by simulating real-life 

situations in a controlled environment. 

 

Furthermore, innovative health promotion 

media offer a unique opportunity for health 

professionals and organizations to address 

health disparities. By utilizing digital platforms, 

health information can be made accessible to a 

larger population, including those in remote or 

underserved areas, ensuring that everyone has 

the opportunity to learn and adopt healthy 

living practices(Murthy, 2023). These platforms 

can also facilitate two-way communication, 

allowing individuals to engage directly with 

health experts, ask questions, and receive 

personalized guidance, fostering a more 

inclusive and supportive health promotion 

environment. 

 

Despite the significant potential of innovative 

media, there are challenges that need to be 

addressed. The digital divide, privacy concerns, 

and misinformation are some of the issues that 

can undermine the effectiveness of these 

strategies. Ensuring that health promotion 

media are evidence-based, reliable, and 

accessible to all populations is essential for 

achieving the desired impact. Furthermore, 

engaging individuals in long-term behavior 

change through digital platforms requires 

sustained efforts, continuous updates, and the 

involvement of a range of stakeholders, 

including healthcare providers, policymakers, 

and the community. 

 

METHOD 

 

The primary goal of this study is to explore 

innovative health promotion media and their 

effectiveness in improving healthy living 

behavior. As health-related behaviors are 

central to public health, identifying innovative 

ways to promote healthy living is crucial. Health 

promotion media, which includes various digital 

platforms, social media campaigns, mobile 

applications, and other creative tools, can play a 

vital role in influencing individual behaviors. 

This qualitative literature review methodology 

seeks to synthesize existing research on the 

various media used in health promotion and 

their impact on health behavior change. 

 

Research Design 

This study adopts a qualitative literature review 

methodology. A literature review is a research 

method used to analyze and synthesize existing 

studies on a particular topic, providing an in-

depth understanding of current knowledge, 

trends, and gaps (Chang de Pinho et al., 2024). 

In this case, the review will focus on innovative 

health promotion media, which are defined as 

new or emerging media technologies and 

creative methods used to promote health, 

wellness, and healthy behaviors. 

 

This approach is appropriate because it allows 

the researcher to examine different health 

promotion media from various perspectives and 

contexts, providing a comprehensive 

understanding of how these tools influence 

health behaviors. 

 

Inclusion and Exclusion Criteria 
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The inclusion and exclusion criteria for selecting 

articles in the literature review are as follows: 

 Inclusion Criteria: 

1. Studies that explore the use of 

innovative health promotion 

media (such as digital media, 

mobile health applications, social 

media campaigns, or interactive 

media). 

2. Studies that focus on promoting 

healthy living behaviors such as 

physical activity, healthy eating, 

mental health, and preventive 

healthcare. 

3. Peer-reviewed articles, conference 

proceedings, reports, and 

systematic reviews published in 

the last 10 years to ensure the 

inclusion of recent and relevant 

data. 

4. Studies that employ qualitative 

methods (e.g., focus groups, 

interviews, case studies) to 

understand the impact of health 

promotion media. 

 Exclusion Criteria: 

1. Articles that focus only on 

traditional, non-innovative forms 

of health promotion, such as 

printed materials or posters. 

2. Studies that do not address 

behavioral outcomes related to 

health promotion. 

3. Articles that are not written in 

English or Indonesian (depending 

on the language of the target 

population). 

4. Grey literature that lacks rigor or 

peer review (e.g., blogs, informal 

reports). 

 

Search Strategy 

A comprehensive search strategy will be 

employed to identify relevant articles from 

multiple databases. The databases will include 

PubMed, Google Scholar, Scopus, 

ScienceDirect, JSTOR, and others pertinent to 

health and social sciences. Search terms will be 

selected to capture the variety of innovative 

health promotion media. These terms include: 

 "Innovative health promotion media" 

 "Digital health promotion" 

 "Health behavior change media" 

 "Mobile health applications for behavior 

change" 

 "Social media and health promotion" 

 "Interactive media and health behavior" 

The Boolean operators "AND" and "OR" will be 

used to combine terms and refine the search 

results. 

 

Data Collection 

Data will be collected by reviewing titles, 

abstracts, and full-texts of articles obtained 

through the search process. Initially, all 

identified articles will be screened based on 

relevance to the research question. Following 

the application of inclusion and exclusion 

criteria, a detailed examination of each article 

will be conducted to extract key findings, 

including: 

 The type of health promotion media used 

(e.g., mobile apps, social media, websites, 

wearable devices). 

 Target health behavior(s) (e.g., physical 

activity, dietary habits, mental health). 

 Theoretical frameworks or models used 

to guide the interventions (e.g., Social 

Cognitive Theory, Health Belief Model, 

Transtheoretical Model). 

 Outcomes of the intervention (e.g., 

improvement in behavior, engagement 

rates, health indicators). 

 Methodologies employed (e.g., 

qualitative, mixed-methods, case 

studies). 
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Data Analysis 

Thematic analysis will be used to analyze the 

data from the selected studies. Thematic 

analysis involves identifying patterns or themes 

within the data to answer the research question. 

The process will be as follows: 

1. Familiarization with the Data: The 

researcher will read and reread the 

selected studies to gain a thorough 

understanding of the content. 

2. Generating Initial Codes: Relevant data 

related to innovative health promotion 

media and behavioral outcomes will be 

coded. 

3. Searching for Themes: The codes will be 

grouped into themes that reflect common 

trends across the studies, such as 

"Effectiveness of Mobile Health Apps," 

"Engagement through Social Media," and 

"Behavioral Change Mechanisms." 

4. Reviewing Themes: The themes will be 

reviewed for relevance and consistency 

with the research questions, and any 

overlapping or redundant themes will be 

merged. 

5. Defining and Naming Themes: Each 

theme will be clearly defined and named 

based on the findings. 

6. Reporting: The final report will provide a 

synthesis of the findings, with direct 

quotes from studies included to support 

the themes identified. 

 

Ethical Considerations 

Since this is a literature review based on 

secondary data, ethical concerns related to data 

collection and analysis will be minimal. 

However, the researcher will ensure proper 

citation and give credit to the original authors of 

the studies reviewed. Ethical considerations will 

also include transparency in reporting the 

selection process and potential biases in article 

inclusion. 

 

Expected Outcomes 

The expected outcomes of this qualitative 

literature review are: 

1. Identification of Effective Media Types: 

Understanding which types of innovative 

health promotion media are most 

effective in improving healthy living 

behaviors. 

2. Behavioral Change Mechanisms: Gaining 

insight into how these media influence 

health behaviors and the underlying 

mechanisms that drive behavior change. 

3. Best Practices: Identifying best practices 

for designing and implementing 

innovative health promotion media 

campaigns. 

4. Gaps in Current Research: Highlighting 

gaps in the current literature and 

suggesting areas for future research, such 

as specific population groups that have 

not been sufficiently studied or media 

types that have not been fully explored. 

 

RESULT AND DISCUSSION 

  

The implementation of innovative health 

promotion media has shown a significant 

impact in improving healthy living behaviors 

within the target communities. Through the use 

of digital platforms, mobile applications, 

interactive websites, and social media 

campaigns, health promotion efforts have 

reached a broader audience and effectively 

engaged individuals in adopting healthier 

lifestyles(Chatterjee et al., 2021). The media 

provided accessible and engaging content such 

as educational videos, health tips, challenges, 

and success stories, which were tailored to 

specific health needs and demographic groups. 

 

The interactive nature of these media allowed 
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for real-time feedback and communication, 

enhancing user engagement and motivation. 

One of the key results of this approach was the 

noticeable increase in public awareness about 

key health issues, such as the importance of 

regular physical activity, balanced nutrition, 

mental health, and preventive healthcare 

practices(Baqir, 2023). A significant number of 

participants reported adopting healthier eating 

habits, increased their daily physical activity, 

and improved their stress management 

techniques after using the promoted media. 

 

Moreover, the use of mobile health apps helped 

individuals track their health metrics, such as 

steps taken, calories burned, and water intake, 

which further contributed to behavioral 

changes. These apps often included 

personalized health goals and reminders, 

fostering a sense of accountability and 

empowering users to take charge of their health. 

Surveys conducted after the intervention 

showed a clear improvement in self-reported 

health behaviors, with over 60% of participants 

indicating a positive change in their daily 

routines(Ibañez et al., 2018). 

 

In addition to behavioral changes, there was 

also an increase in the number of people seeking 

medical advice and preventive care, reflecting a 

shift towards proactive health 

management(Ruggeri et al., 2023). The use of 

innovative media in health promotion thus 

proved to be an effective tool in not only 

educating the public but also in motivating and 

sustaining healthier living practices across 

diverse communities. 

 

In the contemporary world, the promotion of 

healthy living behaviors is essential to address 

the increasing prevalence of non-communicable 

diseases (NCDs) such as cardiovascular 

diseases, diabetes, and obesity. Traditional 

health promotion strategies, while effective to 

some extent, often struggle to engage a wide 

audience, particularly in a society that is 

increasingly digital and multimedia-driven. The 

advent of innovative health promotion media 

presents new opportunities to reach diverse 

populations and foster long-term behavioral 

changes in individuals(Austin-McCain, 2017). 

This discussion explores the impact of 

innovative health promotion media on 

improving healthy living behaviors and 

highlights various approaches that can be 

employed to enhance health communication. 

 

1. The Need for Innovative Health Promotion 

Media 

The effectiveness of health promotion 

campaigns is heavily dependent on the methods 

used to communicate health messages to the 

public. In a world dominated by smartphones, 

social media, and digital technology, traditional 

methods such as posters, leaflets, and television 

advertisements may not be sufficient to capture 

the attention of a tech-savvy, distracted 

audience(Sachdeva, 2020). Moreover, health 

promotion strategies often fail to reach certain 

groups, such as younger populations, people 

living in remote areas, or those who are less 

inclined to engage in formal health 

interventions. 

 

Table focusing on the effectiveness of health 

promotion campaigns, specifically addressing 

communication methods, target audiences, 

engagement strategies, challenges, accessibility 

barriers, content customization, key success 

factors, and integrated communication 

approaches: 

Aspect Specific Details 



This is an open access article under the CC BY License 
(https://creativecommons.org/licenses/by/4.0). 

2252 
 

Aspect Specific Details 

Communication Methods 

- Traditional: posters, leaflets, TV adverts targeting the general 

population 

- Digital: social media platforms (Facebook, Instagram, TikTok), health 

apps, online videos, influencer partnerships 

Target Audience 

- Young adults and teenagers primarily using social media and digital 

devices 

- Remote populations with limited internet but access to radio/TV 

- Older adults and less digitally connected individuals 

Engagement Strategies 

- Use of interactive digital content such as quizzes, live Q&A sessions, 

andgamification 

- Community influencers and peer educators for localized engagement 

Challenges 

- Distracted audience with low attention span reduces impact of static 

traditional media 

- Digital divide excludes populations without internet or smartphones 

Accessibility Barriers 

- Lack of reliable internet access in rural and underserved areas 

- Language and literacy barriers, especially in diverse or marginalized 

communities 

Content Customization 

- Tailoring messages to cultural, linguistic, and demographic 

characteristics 

- Frequent updating of content to remain relevant and engaging 

Key Success Factors 

- Credibility of message sources including healthcare professionals 

- Collaborations with trusted influencers and community leaders 

Integrated Communication 

Approach 

- Combining traditional media for broad baseline reach with digital 

methods for targeted and interactive engagement 

 

Innovative health promotion media offers a 

solution by utilizing technology and interactive 

platforms to engage people in meaningful 

ways(Hyding Adolfsson et al., 2025). These 

innovative media methods not only provide a 

more direct and personalized approach to 

health promotion but also allow for greater 

interactivity, real-time engagement, and 

continuous access to health information. This 

approach is especially critical in addressing 

health behaviors that are influenced by lifestyle 

choices, environmental factors, and social 

determinants. 

 

2. Types of Innovative Health Promotion Media 

Several forms of innovative health promotion 

media can be used to improve healthy living 

behavior. These include digital platforms such 

as mobile apps, social media campaigns, 
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podcasts, interactive websites, and virtual 

reality (VR) or augmented reality (AR) 

experiences. Each of these mediums offers 

unique advantages in engaging different target 

populations, making them ideal for addressing a 

variety of health concerns. 

 

a. Mobile Apps and Wearables 

Mobile health apps have become one of the 

most widely used and effective tools in 

promoting healthy living. These apps can track 

physical activity, monitor nutrition, provide 

reminders for medication or health check-ups, 

and offer personalized advice based on 

individual data. Wearable devices like fitness 

trackers (e.g., Fitbit, Apple Watch) further 

complement these apps by providing real-time 

feedback on physical activity, heart rate, and 

sleep patterns. The integration of gamification 

in these apps, such as rewards for achieving 

fitness goals, has proven to motivate individuals 

to adopt and maintain healthy behaviors. 

 

b. Social Media Campaigns 

Social media platforms (e.g., Facebook, 

Instagram, Twitter, TikTok) have become 

powerful tools for health promotion due to their 

massive reach and ability to generate viral 

content. Through well-crafted posts, videos, 

infographics, and live-streamed sessions, health 

organizations can engage users in interactive 

discussions, share success stories, and promote 

healthy living practices. Social media 

influencers, especially in the health and fitness 

domains, have the power to influence their 

followers’ behavior by endorsing healthy habits. 

Using these platforms for health promotion 

allows for widespread dissemination of health 

messages in an easily digestible format. 

 

c. Podcasts and Online Video Series 

Podcasts and online video series are becoming 

increasingly popular for health communication, 

as they offer flexible and on-demand access to 

information. Health professionals can host 

podcasts that provide educational content on 

various health topics, interview experts, and 

discuss strategies for improving well-being. 

Similarly, YouTube and other video platforms 

can be used to provide instructional videos on 

exercise routines, cooking tips, and mental 

health strategies. The key advantage of podcasts 

and videos is their ability to engage listeners 

and viewers in an intimate and accessible 

manner. 

 

d. Virtual and Augmented Reality (VR/AR) 

Virtual and augmented reality technologies offer 

an innovative approach to health education by 

providing immersive, interactive experiences. 

For example, VR can be used to simulate 

medical procedures, demonstrate the effects of 

unhealthy behaviors (such as smoking or poor 

diet), or provide virtual fitness classes. AR can 

overlay health-related information on real-

world objects, such as providing dietary 

information about food products in grocery 

stores or offering real-time coaching during 

exercise routines. These technologies can create 

engaging learning environments that improve 

knowledge retention and make health behavior 

change more compelling. 

 

3. Benefits of Innovative Health Promotion 

Media 

The use of innovative media for health 

promotion provides numerous benefits that 

traditional methods may not be able to achieve. 

One of the most significant advantages is 

accessibility. Digital media platforms are widely 

available, and many people now have easy 

access to smartphones, tablets, and computers. 

This allows for continuous access to health 

information, ensuring that people can receive 

guidance at any time, regardless of their 

location. 
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a. Personalization 

Innovative media platforms can provide 

personalized content tailored to an individual's 

specific health needs, preferences, and goals. 

For example, fitness apps may adjust exercise 

recommendations based on the user’s physical 

capabilities, and nutrition apps may offer meal 

suggestions based on dietary restrictions or 

health conditions like diabetes or hypertension. 

Personalization helps to enhance user 

engagement and increases the likelihood of 

sustained behavioral change. 

 

b. Real-Time Feedback 

Unlike traditional media, which often requires 

individuals to wait for follow-up consultations 

or periodic health check-ups, digital media 

offers real-time feedback. For instance, fitness 

trackers provide immediate data on exercise 

performance, while mobile apps alert users to 

their calorie intake or steps taken throughout 

the day. This real-time feedback can help 

individuals monitor their progress, stay 

motivated, and make timely adjustments to 

their health behaviors. 

 

c. Increased Engagement and Motivation 

Innovative health promotion media, especially 

those using gamification and interactive 

features, are effective in increasing engagement. 

By incorporating challenges, rewards, and social 

sharing, these platforms motivate individuals to 

adopt healthy habits and stay consistent. 

Engaged users are more likely to continue 

participating in health-promoting activities, 

leading to long-term improvements in behavior. 

 

4. Challenges and Limitations 

While innovative health promotion media has 

great potential, there are challenges and 

limitations to consider. One of the main 

challenges is the digital divide, where certain 

populations, particularly those in lower-income 

or rural areas, may have limited access to the 

technology required to benefit from these 

media. Additionally, the overabundance of 

health-related apps and websites can create 

confusion for users, making it difficult to 

determine which sources are credible and 

useful. 

 

Another challenge is privacy and data security. 

Health apps and devices often collect sensitive 

personal data, which must be protected to 

prevent breaches of privacy. Users must be 

assured that their data will not be misused or 

shared without their consent. 

 

CONCLUSIONS 

Innovative health promotion media presents a 

powerful tool for improving healthy living 

behaviors by engaging people through 

technology and interactive platforms. By 

leveraging mobile apps, social media, podcasts, 

and advanced technologies like VR and AR, 

health campaigns can deliver personalized, 

accessible, and real-time content that 

encourages individuals to adopt healthier 

lifestyles. These media offer numerous 

advantages, including increased accessibility, 

engagement, and motivation. However, to 

maximize their impact, it is important to 

address challenges such as the digital divide 

and data privacy concerns. With the continued 

development of technology and a focus on 

inclusivity, innovative health promotion media 

has the potential to transform how individuals 

engage with their health and well-being. 
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